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In thelast few decades, academic studies have highlighted the commodity&
cultural biography (Kopytoff, 1986) its busy sodd life (Appalurai, 1986) andits
aesthetic power (Haug, 1986. Thisrenewed interest in the commodity, however, has
notre-engaged with classical political economy@® study of the system of commodity
produdion;ingead, it coneerns mainly the consumption of commodities.
Accordingly, thecommodity in such studies tendsto figure as aone sided object, an
object of consumption whose modeof produdionislargdy irrelevant.

In this essay, | take this object of consumption as the starting point of a
historical materialist andysis of contemporary capitalism. While | reclam the
produdion-centred approach of classical political econony, | do notsimply arguetha
theprevailing concern with consumptionis misguided or false. On the contrary, |
arguethat this concern reflects areal and significant changein produdion relations
My modd hereis Marx@ concept of value N nat a collective fantasy injected into the
body of thecommodity, buttheideological expression of a particular modeof
produdion (Marx, 1983) Followingthismodd, | suggest tha behind theredefinition
of thecommodity as object of consumption lies afundamental shift in econonic

organisation N thetransformation of indusrial into supe-indudrial or consumer
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capitalism.

| will proceed asfollows. Inthefirst section of theessay, | will examinein
more detail thecommodity as onesided olject of consumption. In thesecond
section, | will explore how this object gans prominence unde therelationsof
produdion that shgpe conumer capitalism. In thethird, I will discuss how these
same relationsgive rise to an ideology tha emphasises paticularity and
fragmentation. Findly, in condudingthearticle, | will risk afew speculative
thoughs on thefuture of consumer capitalism.

The Commodity As Object of Consumption

To illugrate the commodity® transformation into object of consumption, let
uscompare Marx@ conaept of Gommodity fetishismOwith the more recent oneof
Gommodity aestheticsO(Haug, 1986) Commodity aesthetics fixes on the symbolic
attributes of commodities, wha Haug terms the Qippearance of use-vaueO(Haug,
1986:16). This appearance ecomes just asimportant N and practically more so N
than the commodity@ beng itselfO(Haug, 1986:17). Marx, by contrast, did not treat
aesthetics as separate from the commodity@ more fundiond uses. For him, both are
components of use-value

A commodity is, in the first place, anobject outside us, athing that by its
propertiessatisfieshumanwarts of some sort or another. The nature of such
warts, whether, for instance, they spring from the stomachor from fancy,
makesno difference (Marx, 1983: 43).

For ingance, aman mightdrive a sporty car in order to get to his office quickly, or in
order to condruct some meaningful identity. In both cases, heis using the car®
paticular physcal characteristics as relevant to hiswants. Marx@ argument istha a
commodity@ value (here the car@), commonly expressed in its money form, is not
determined by any of this, butby thesodally necessary labourtime employed in its
produdion. It wasthefetishistic character of value, not of use-value, that Marx tried
to demystify.

Yet, today, it is precisaly those bodily (GtomachQ and mental (GancyQ

Copyright © 2007 by Paula Cerni and Culmural Logic, ISSN 1097-3087



Paula Cerni 3

aspects of the commodity@ use-valuetha captivate us This meansthat today@
commodity fetishism is notthe same commodity fetishism discussed by Marx and
other classical political econonists over acentury ago. Then, vaue had elevated the
hurble produd of human labourinto a Godal hieroglyphicO(Marx, 1983:79); now,
use-valuereturnsit back to earth, to a @roundel aestheticsOwhich works Qhrough
the senses, throughsenaud heghtening, throughjoy, pleasure and desire, through
GunGind the Gestive@®(Willis et a, 1990:23-4). Then, thecommodity kept the
meaning of its valuelocked in; now, it congantly invents and prodaims new
meanings Then, itsfetishistic naure seemed to beindependent from the practical
performances of usage now, it exists only throughthem.

Today@ sodety, therefore, fetishises the commodity® use-value more than its
value To learn why, we need to consder the doulde-sidedness of human labouring
practice unde capitalism. Both valueand use-vaue are embodied in the commodity,
butarise out of distinct aspects of tha practice and are realised separately. Vaue
originaesin abdract or sodal labourandisrealised in exchange use-value originaes
in conaete labourandisrealised in consumption (Marx, 1983) Thus in thelife of
every commodity, there comes an actud point when valueisleft behind and use-value
takes centre stage N the point at which the commodity leaves the sphere of
circulation or market exchangeand enterstha of find consumption. At tha point, the
commodity becomes a pure use-value, an artefact, an object of consumption.

This object of consumption remainsamaterial object, but, unlike the
commodity, it nolonge embodies an abgract and universal value Its materiaity no
longe expresses a determinate quantity of sodally necessary labourpower. Only the
specific physcal qudities of the object remain as qudities tha are uniqueto tha
object, as thefinished produd of conaete labour. Theobject of consumption
therefore appears as a de-sodalised and singular material entity, athingwhose
physca subganceis purely self-contained.

Furthermore, thisobject issingular notonly initself, but in relationto its
conumer. Each consumer is a uniquesubiject for each uniqueobiject of
consumption.l By contrast, in the commodity® value, the humen subject had figured
as an abgract and universal subject, aslabourin general. For the commodity3

1 And so, ordinary culture becomes a (practical science of the singular,Oof the Qight here and now . . .
asingular action linked to one situation, certain circumstances, particular actorsO(de Certeau and
Giard, 1998: 256).

Copyright © 2007 by Paula Cerni and Culmural Logic, ISSN 1097-3087



Paula Cerni 4

producer, produdion was impersond and sodal, for themarket. But now, for the
consumer, consumptionisonly for her own pesora ends Theefore, wherethe
commodity@ materiality had expressed aneutral sodal value, the object of
consumptionisloaded with conaetely persond (and inter-persond) subjective
meanings?

Furthermore, this singular physcal object loaded with conaete persond
meaningstakes part in many separate acts of consumption. Not only do subjects
encounter an ever-growing quantity and variety of objects, but each use, each
temporal encounter between subject and olyject, isdifferent and exclusve. Thewine
which gave me pleasure last night might be a different winethis morning, when it
gives me aheadache an old possession might suddenly acquire a new significance.
Thustheworld of consumptionisaworld of multiple but uncnnected tempora
experiences. By contrast, in exchange value had expressed each commodity(3
transcendent connection to onecontinuoussoda process of produdion.

Aswe have seen, physcal singularity, persond meaningfulness and practical
multiplicity are three key characteristics of the oject of consumption. They are also,
asiswell known, elements of the contemparary post-modean outiook. In thethird
section of this essay we will look more closely at how these three characteristics
geneate an ideology of fragmentation. But thequestion that now arisesis. why has
the object of consumption acquired such prominence at this particular pointin time?
After al, humanshave aways been consumers of use-values; withoutconsumption,
there can beno sodal or even biological life. Inwha specific and new sense of the
word has our sodety become a consumer sodety?

Oneclueisthe spectacular and accelerated growth of consumptionin recent
times (Benson, 1994;see also Brewer, 2004) Undoubedly, consumption has lately
become a more impartant activity, in the strict sense tha we consume much more. Y et
thisisin turn an effect of produdion. If we consume more, it is because we produce
more. Since WWII, in paticular, amassive increase in globd produdive capecities

has made many more commodities available to wider sectionsof the popuktion

2 Ot is obvious that man produces his own body, e.g., through feeding, one form of consumption. But
the same applies to any other kind of consumption which in one way or another contributes to the
production of some aspect of man. Hence thisis consumptive production. Nevertheless, says political
economy, this type of production that is identical with consumption is a second phase arising from the
destruction of thefirst product. In thefirst type of production the producer assumes an objective
aspect, in the second type the objects created by him assume a personal aspectO(Marx, 1977: 195-6).
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benditing from increased amount of leisure time. Neverthdess, thisvery
achievement of the system of mass produdion is somehow experienced as a
Gonsumer sodety,Owhere the object of consumption, and not the value-fetishised
commodity, reignssupreme. To undestand why, we need to examine how this same
increase in produdive capecities has affected therelationship between produceers and

conaumers.

Producersand Consumers

In today@ Western sodeties, where commodities are everywhere, producers of
commodities are rare. Grewer and fewer people in contemporary capitalism work at
making things More and more people work to make impressionsOwrites Alan
Tomlinson (1990:21). Jug a couple of generations ago, farms’ and factories
employed mog of theworking popuktion; today, service employment prevailsin
mog of these @dvancedCrounties, accouning for two thirdsof al jobsin Europein
1995,and three fourthsin the US (European Commission, 1999:8).

At the same time, manufacturing, the mog important sector of capitalist
produdion,isitself inareasingly awhite-collar environment. It has been noted tha
On 1992,for example, aboutathird of al workers employed in U.S. manufacturing
indugries were actudly doing service-typejobs(e.g., in finance, purchasing,
marketing, and administration)O(US Department of Commerce, 1996:5). The
propottion of manufacturing production workers has fallen from 30.7% of the private
US non-farming workforce in 1939,to 9% in 2005* Not surprisingly, then, over haf
therevenues of some major manufacturers are generated by services, asisthecase,
for ingance, with General Electric US and with IBM (OECD, 2000:10). Furthermore,
the practice of offshoring meanstha many Western manufacturing companies have

turned themselves into Qrirtud firms,Oor pure service providers; while real material

3 While there has been a shift from self-employed to waged labour in American agriculture, overall farm
employment has declined dramatically. Only 1.7% of the US labour force worked on farmsin 1990,
down from 17% in 1940 and 38.8% in 1900. Source: datafrom the US Census Bureau and the US
Bureau of Labor Statistics, quoted by the US Department of Agriculture@® National Agricultural Statistics
Service (Trends in US Agriculture, http://www.nass.usda.gov/Publications/Trends in_U.S._Agriculture/
images/farm_populationcharts.asp.

* Source: US Bureau of Labor Statistics. Historical establishment-based data on employment, hours,
and earnings from the Current Employment Statistics Survey (National), table B-1. Retrieved 6
February 2007 from http://www.bls.gov/webapps/legacy/cesbtabl.htm.
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produdion increasingly moves overseas (Dicken, 1998:232-37).

As aresult of these trends and as Daniel Miller observes, Gnog people have a
minimal relationship to produdion and distribution such tha consumption provides
theonly arenaléft to usthroughwhich we might potentialy forgearelationship with
theworldQ(Miller, 1995 17). But howsignificant is this change? Admittedly,
produdive indudria labou has rarely been the numerically predomnant groupin
sodety. Evenintheclassical indudria era, as Marx knew, there were more servants
in England than factory workers:

According to the lates report (1861 or 1862) on the factories the total
number of persons (managers included) emdoyedin the factoriesproperly so
calledof the United Kingdom wasonly 775,534, while the number of female
servants in England alone amountedto 1 million. Whata convenert
arrargemert it isthat makesafacibry girl to sweattwelve hoursin afacbory,
so that the factory proprietor, with a part of her unpaid labour, cantake into
his personal service her sisterasmaid, her brother asgroom and her cousin as
soldieror policeman (Marx, 1978: 201).

Y et, if therelative scale of service employment is not withoutprecedent, its
sodal formis. Mog of today@ service workers do not opaate within a persond
domestic econony, as Victorian servants did, nor as a separate bureaucracy or
professonN like a priesthood,or amilitary. They are employed directly by capital.

Thisincorporation of service labouras a major component of the capitalist
econony is characteristic of adefinite phase in capitalism@ history. Fromthe
classical indugrial eraonwards the expandon of capitalist relationstended to erode
traditiond, household-based service work.® Yet, during thelast century orso N the
epoch classical Marxism terms imperialism (Lenin, 1977)N capitalist development
in the advanced naionshas also tended to reduce produdive employment and to
favour new, commercialised service occupaions This represents a major

rearrangement of relationsbeween producers and consumers within capitalism itself,

® In the 1950s, AJP Taylor opined that academic concern about the decline of civilisation Gneans only
that university professors used to have domestic servants and now do their own washing-upO(quoted in
Carr, 1987: 112). Private household occupations represented 6% of US employment, or 2,319,000
workers, in 1910, but only 0.45% of employment, or 523,000 workers, in 1990 (Wyatt and Hecker,
2006: 53).
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arearrangament tha hasturned materially unpgroductive servicesinto thelargest and
fastest-growing sector of the capitalist econony, at least in the West.

Service indugries are unprodudive in the sense tha they do notproduce
material goodsfor exchange® Thisisnotto say that any of them are QveightiessO
(Coyle, 1997)or immaterial. On the contrary, like al types of human and naural
activity, they involve deerminae physcal interactions Aswaell as flesh-and-blood
workers and cugomers, for example, retailing needsfloor space, cash tills, and
shdves full of goods management consultancy requires offices, computers, and
paoer; tourism demandshotels and airplanes. But, for the mog pat, the opeationsof
these indugries, however useful or profitable, are not materially productive. They
only consume floor space, cash tills, computers, hatels and airplanes. They use up
material goods withou produang any themselves. Y et this sort of opeation has
replaced thefactory asthemodd capitalist setting, where workers no longe
trandorm naural materiasinto wealth, and managers manageidess, projects and
patnershipsingead of physcal produdion processes. An econony where such
service indugries predominate may belabdled Gonsumer capitalismG and its
emergence is oneof themod impartant developments of recent times.

A counterargument to this narrative would hdd that services, if they are sold
onthemarket, are also atype of commodity, andtha, therefore, the changes
described abovedo notrepresent a significant shift towardsunprodudive forms of
capitalism. They could smply beafurther step in thenomal process of capital
expanson and produd innovaion. Certainly, thisargument isimplicitly accepted by
official statistical agendies, which indude both QyoodsOand GervicesOwithin a
country@ GDP. It aso fitsin with some Marxist interpretationsthat describe recent
capitalist development in terms of Gommaodification.O Fredric Jameson, for example,
argues, following Mandd, that Qate or multinational or consumer capitalism, far from

being incongstent with Marx@ great nineteenth-century andysis, conditutes, onthe

® However, some activities commonly labelled as services are in fact part of the production process.
The distinction between productive and unproductive labour N and the corresponding distinction
between productive and unproductive capital N is still much debated within Marxism, and generally
rejected outside of it.

7 Zygmunt Bauman is therefore right that we can justifiably speak (f our society as asociety of a
separate and distinct kind N a consumer societyO(Bauman, 1998: 24). Thereis similarly an important
kernel of truth behind labels such as Gervice,OCpost-industria,OQlematerialised, OQueightless,0
(xnowledge, OCaestheti ci sedOand NewOeconomy. But what needs to be explained are the common
roots of these formationsin one particular historical mode of production.
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contrary, the purest form of capital yet to have emerged, a prodigiousexpandgon of
capital into hitherto uncommodified areasO(Jameson, 199136).

Thetrouble with thisargument istha it equaes market exchangewith
commodity produdion. The market, however, is only a space for commercial activity,
where tangible produds (commodities; antiques; art objects, second-hand cars; crafts,
etc) andintangible produds (stocks and shares; business services, pop musc;
insurance policies; information; etc) aretraded. It isnotitself aspace for produdion.
S0, thefact tha services and culture are increasingly boughtand sold indicates tha
they are ever more commercialised, butit does notturn such produdsinto
commodities.® Thetransformation of capitalism in recent decades indudes, but goes
beyond, the commercialisation of services and culture; for this commercialisationis,
in turn, theresult of certain developments in the sphere of material produdion prope.

At this point, theterm Gonsumer capitalism,Owhich captures a fundanental
truth aboutour age, becomes inaufficient, for it concealsits determinaion by a
paticular modeof produdion. This concealment, however, is practical and not
merely ideological; it is based ontherea margindisation of produdive labourin
today@ sodety. Yet we cannotfully undestand the development of consumer
capitalism withoutexamining those margindised and hidden processes of produdion
N how, where and by whomare the abundant material goodswe consume produced
in thefirst place. In this respect, three interrelated trendsare of especia significance:
globdisation, produdivity growth, and the degradation of produdive labour.
Togehe, these three trendshave inaeased the quantity of surplusvauetha
unprodudive indugries draw from. Let usbriefly discuss how.

Firstly, globdisationis bringing aboutanew geographical division of labour,
whereby the older, more powerful pog-indugria nationsincreasingly consume what
newer, indudrialising ones produe. William Greider witnessed this trandormation at
aMotorolaplant in Malaysia, where youngMudim women, swapping headscarves
for white jumpsuits and surgical masks, manufactured semicondudor chips (Greider,
1997:82-83). Greider wasimpressed by

& One can apparently sell one® soul on eBay (see http://www.kembrew.com/pranks/
sellingmysoul.html), but this does not turn souls into commodities. Commodities are material objects
produced for exchange (Marx, 1983). If soulswere to be sold by a multinational corporation
employing thousands of people and making millions in profits, this would still not turn souls or soul-
saving services into commodities; but it would certainly turn capitalism into an even more weird and
degenerate creature.
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the recuring experience of witnessing poor peaple who dwell in margnal
backwatersdoing industrial work of the most advancedorder. Pele of
color, people who are black, yellow, red, brown, who exist in surroundings of
primitive scarcity, are making complex things of world-class quality,
magering moderntechologiesthat usedto be confined to a selectfew
(Greider, 1997: 20).

Globdisation enlarges Western capital @ pool of available produdive
labourers, compensating to some extent for therelative shrinkage of domestic
produdive capacity. The consequences for Western sodeties are profoundand
contradictory. On theonehand, appropriating wealth produced abroad allows those
sodeties to inarease domestic consumption at a faster rate than domestic produdion,
andto afford relative levels of naiond affluence and sodal peace at the expense of
foreign workers. But, ontheothe hand, this geographical re-arrangament of
produdion relationsalso rende's Western sodeties increasingly out of touch with
thar own practical conditionsof existence. For example, the high-tech equipment
that suppotts America@ vast consumer entertainment culture islargey imported, as
Jod Kurtzman noted already in the 1980s

Whole seciors of the vag Americanmarket have beenabandonedby US
firmswithout evena fight so that evenif you warntedto, you could not buy an
Americanrmace VCR, camcorder, compact-disc player, fax machine, digital
tape casette recorder, mini television receiver, ONalkmanOdigital

television, or quality 35-mm camera (Kurtzman, 1988: 26).

Secondly, both in theold andin thenew indugrial heartlands technology-
driven produdivity has grown at a sugained pace for decades. Between 1950and
2000, labourprodudivity in manufacturing (output per hou) grew by an annud
average of 2.9% intheUS, 3.0%in Canada, 4.8%in France, 4.7% in Germany, 4.5%
inltaly, 3.2% in the UK, 6.3% in Japan (1955to 20000nly), 5.1% in the Netherlands
2.9%in Norway, and 4.2% in Sweden (Cobéd and Wilson, 2002) In agriculture,
produdivity has aso grown markedly, so that, between 1900and 1997,Qhetime
required to cultivate an acre of wheat [in the US] decreased from more than 2 weeks

to about2 hours, while for an acre of corn, it declined from 38 hoursto 2 hoursO
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(Wyatt and Hecker, 2006:55). In the newly-indudrialising nations produdivity has
often grown even faster. For example, output per hourin Korean manufacturing grew
by an annud rate of 11.6% between 1995and 2000, as compared with 4.6% inthe US
and 2.3%in the UK during the same period (Cobe and Wilson, 2002. Produdivity
growth increases therate of surplusvalue (Marx, 1983:487-91).

Thirdly, in many cases contemporary capitalism is aso able to increase the
rate of surplus-valueby degrading the condiionsof life of produdive workers. Even
in theWest, many such workers bdongto once-lively working-class communities
which are dowly being decimated by restructurings, loss of collective barganing
power, or deteriorating physcal environments. Thelir predicament occasiondly
comes to public attention when, for example, miner's are killed GaccidentallyOat work
(Ely, 2006) buthardly ever do we reflect that such deadening labouriswha makes
our conauming lives possible.

Increasingly, moreover, these workers are being replaced by immigrants
employed in far more dire conditionsN whether it is Latvian workers picking
mushroonsin Ireland (Burns 2005) Chinese labourers collecting cockles and
drowning in Morecambe Bay (Pai, 2004) or Latin Americansworking for low wages
in thefields kitchens building sites and sweatshopsof the US. Togdaher with the
millionsemployed N often in the same kind of dehumanising terms, or worse N in
mines, factories, farms andfisheries all over the developing world, these are the
people who produce mog of thecommodities we consume. Yet, ther plighthardly
figures in today® consumption studies, where, for all theinterest in the Onultiplicity
of practicesO(Warde, 2005) those tha simultaneoudy connect and divide producers
and consumers remain unde-investigated. Thisintellectud neglect of therole of
produdive workers, though,is notcongructed in the pages of academic joumds; it
reflects ther real sodal neglect.

Wha has taken place, then, over thelast few decades, is an enhancement as
well as aredistribution of the produdive powers of labour across the globe alongsde
adiminution of its sodal and political standing. Theresulting new arrangement in
capitalist relationscan belabdled supa-indugrialisn N aterm | borrow from Alvin
Toffler (197]). Supea-indudrialism isahighly produdive and exploitative indugrial
system which paradoxically feedsthe growth of aconsumer or unprodudive
capitalism. Unde this system, a smaller propottion of workers, inareasingly based in

Copyright © 2007 by Paula Cerni and Culmural Logic, ISSN 1097-3087



Paula Cerni 11

the developing world, generate an expanded amount of surplus-value thereby
sudaining the sodally predomnant and materially unprodudive service sectors.
Supea-indugrialism and consumer capitalism are one and the same economic system,
asystem tha has emerged out of thegrowth and development of the previous
indugrial one Thus themore tha sodety hasindudrialised, thelessindugria it has
become; and the more produdive, the more consumer-oriented.

It isinthis sense tha consumption may becharacterised as the vanguad of
recent history (Miller, 1995. But consumer capitalism, an econonic system based on
extreme sodal divisions isunlikely to betheend point of al of human history. And
it may noteven represent thefind configuration of capitalist development. Yet the
onesided focuson conumption at the expense of undelying produdion processes
can blind usto thetemporality of the present economic arranganents, making usthink
of our own times as pod-everything and pre-nothing N a sense of historical findity
tha echoesthefindity of theact of consumptionitself.

History remindsustha previouseras marked by the predomnance of
unprodudive capitalism did nat last. The ascendance of merchant capitalism from
aroundthe 16" century was overturned by the Industrial Revolution, which
subordinated trading to manufacturing capital. Even in ourown imperialist epod,
when unprodudive forms of capitalism express a generalised economic over-maturity
(Lenin, 1977) periodsof rapid growth and sodal changecan bringindugry back to a
domnant economic postion. Thus to asignificant extent, WWII ushered in anew
indugrial era, marked by a shift in hegemonic power from Britain to theUS. Andso
it is quite possible that today® consumer capitalism will befollowed by the
reassertion of produdionin anew and more developed form, and unde avery
different geo-pditical arrangement.

To adegree, this process of re-indudriaisationis dready unde way.
Currently, consumer capitalism is chiefly N thouch notuniqudy N aWestern
phenomenon. But, jug as acertain historical level of indudrial development
produed Western consumer capitalism, so isthelatter, in turn, accelerating processes
of indugrialisation in parts of thedevelopingworld. AsWestern sodeties become
ever more consumer-oriented, so they create new indugrial powers elsewhere. The
UK @ former Chancellor of the Excheque (and current Prime Minister) Gordon
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Brown has already warned of the consequences of a globd rearrangement in paterns

of produdion:

In 1980 less than aterth of manufacturing exports came from
developing countries Today itO25 per cert: in twerty yearstime 50 per
cert. ThatOsot just carsard computersbut half of all the worldOs
marufacturing exports coming from developing countries

By 2015 up to 5 million Americanand Europeanjobs could have
movedoffshore N outsourcedto countrieslike Indiaand China asthey strive
to became the worldOsecand and third larges economies Indeedeven
today ChinaOsignifi carce to the global ecanomy is that every yearit, on its
own, is adding asmuch output asthe whole of the G7 put together (Brown,
2004).

Globdisation, which feedsthe power of Western consumer capitalism, is
simultaneoudy undemining that same power by creating immense new centres of
produdion in Asia, Latin America, and perhgpssoonin Africa. Tendonswith,
within, and between, these newly indudrialising regionsare aready causng severe
difficulties for European and USforeign policies, and are likely to foger political and
military conflict in thetwenty-first century.

For thetime beng, and for aslongas Western capital remainsglobdly
domnant, consumer capitalism will continueto shapetheinditutionsand idess of
contemporary sodety, stamping onto every ideological form its own ungrodudive
character. Foritisnotonly tha theconsumer isking, buttha theking, the Western
capitalist, has become a consumer. Theideology of consumer capitalism, then, is not
fase. Itisnotfoisted onsodety throughpsychologica manipulation (Packard, 1957,
the supaimposgtion of false needs (Marcuse, 1991), aesthetic self-deception (Haug,
1986)or even througha Qlependence effectOon produdion (Galbraith, 1999) The
ideology of today@ dominant classesis reproduced, throughot sodety, by the
practices of a service-providing econony which reates to the material world one
sidadly throughconsumption. It reflects the actud yet partial experiences of Western
man, woman, and child within thedivisive modeof produdiontha shapes today

globd econony.
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| deology of the Fragment

In thefirst section of this article, | described the olyject of consumptionas a
singular physcal object loaded with subjective meaningsand involved in multiple
experiences. Inthesecondsection, | suggested tha this object of consumption comes
to thefore, historically, asaresult of the structural trandormation of indudria into
supe-indudrial or consumer capitalism. Theobject of consumption may therefore be
congdered astheelemental cell of this specific mode of produdion. | will now
examinein more detail howthis elemental cell generates also a particular ideology, a
system of sodal images and notionsexpressing the patiaity and one sidedness of
sodal relationsin the age of consumer capitalism.

Today@ ideology, like today@ econory, is popukted by singular subjects and
objects engaged in multiple and sepaate interactionswith each other. We may
characterise thisideology as an ideology of thefragment, or as an ideology of
particularity. Contemporary ideology smply trandates thereally unprodudive
character of consumptioninto its corresponding figures: subjects who condruct
meaningswithouttrangorming objects, who choo% and desire but are materially
powerless; objects whos materiality assertsitself independently from subjects; and
lived experience as a succession of isolated and supaficial encounerstha have no
transcendingam. | will now examinethis ideology of thefragment in more detail,

congdering in turn subject, object, and experience.

The One-Sided Subject

In theageof consumer capitalism, the subject has a restricted sphere of action.
This sphae of action congsts notin trangdorming objects, or even in knowing them,
butin projecting onto them the subject® own mental congructions, he® persond
meanings choices and desires. Theessential propety of these condructionsisthat
they are nonreferentia; tha isto say, they are wholly and onesdedly subjective,
indgpendent from the object® physcal substance. Zygmunt Bauman writes of this

® Today® paradigmatic consumer is female, not only because much personal consumption takes place
in the home, a place traditionally associated with women; but also because the post-industrial
workforce and the non-productive labour it performsisincreasingly feminised.

Copyright © 2007 by Paula Cerni and Culmural Logic, ISSN 1097-3087



Paula Cerni 14

nonreferential character of subjectivity inrelationto desire, but his observations

could also be applied to meaning- and choice-making:

The spiritus movens of consumeractivity isnot aset of articulated letalone
fixed, needs, but desire N amuch more volatile and ephemeal, evadve and
capicious, and essertially nonreferertial phenomeron; a self-begottenand
self-perpetuating mative that calls for no justification or apology eitherin

termsof anobjecive or acawse (Bauman 2001:13).

Meanings choices and desires are nonreferential because they are not
embodied in theohect. Everything tha is embodied in the object, the set of physcal
propeties tha makes it meaningful, desirable and valuable to the conumer, derives
from the conaete labourthat produced it, notfrom the consumer@ own activity.
Consumption, in fact, destroysthose physcal properties, produang nothing material
beyondthe consumer herself. The consumer@ constructions then, as far as the object
isconcerned, arereally immaterial. They cannotbe part of the object@ subgdance;
they can only toudh its appearance or surface. They therefore appear as wha they are
N thecongiousess of a subject periphaal to theobject@ body.

Let usnow examinemore closely wha is perhgosthe mod pervasive
expression of this periphaa congiousess, theidea of choice.® The pog-moden
ageistruly Gatime of incessant choosngQ(Jencks, 1989:7), in two contradictory
senses. Firstly, inthe progressive sense tha a greater amountand variety of
commodities, and hence of choices, is being produced; secondly, in theregressive
sen<e tha we exercise power over those commodities exclusvely a-pogderiori, as
consumers. This mixture of the progressive and the regressive is onereason why the
consumer has been aternaely saluted as hero, and reviled as dupe(Slater, 1997)

With a greater nunber of choices, conaumers have more roomfor self-

1 Thisideaplays acentral rolein rational choice theory, which has recently gained much influence
within the socia sciences (Gintis, 2004). In philosophy we have the notion of humans as Gzhoice
machines,Odevel oped by computer scientist Gary Drescher. According to Drescher, choiceis Ca
process of examining assertions about what would be the case if this or that action were taken, and then
selecting an action according to a preference about what would be the case. The objection The agent
didn’t really make a choice, because the outcome was already predetermined is as much of anon
sequitur as the objection The motor didn’t really exert force, because the outcome was already
predeterminedO(Drescher, 2006: 192). Notice that the choice is not in the action, but in the
GexaminingOof assertions and the GelectingOof actions, that is to say, the choice is purely subjective;
while the action, being pre-determined, is purely objective.
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expression (Fiske,1989;Williset a, 1990." Yet, excluded from produdion, they
have no power to trandorm the basis of thar material existence, livingalifetha is,
even at the best of times, and regardless of thar pa'sond intentions paasitic onan
exploitative form of produdion. Hence, thar sense of freedomfromtheold
condraints, their very enjoyment of each playful oppottunity for consumption, is
easily spoilt by guilt, fear and insecurity N sentiments that motivate much of today®
consumer politics.

This regressive aspect of consumption has provoked important reactions
Critics like Stuart Ewen, for example, have warned that @Qhe humen subject isin
jeopady:; destined only to be defined as a consumerO(Ewen, 1990:52). Attacks on
conumerism have gathered pace since the 1970s as Western de-industrialisation
speeded up and thelabd GonsumerOturned into Gnore a claim to persond
entitlement than a commitment to sodiety@ collective well-beingQ(Cohen, 2003:
387). Often, such attacks turned into a criticism of the consumer, asin President
Carter@ 19790nalai se speechOdenounéng AmericansOQvorship [of] self-indulgence
and consumptionQ(quoted in Cohen, 2003:389)

But the faults of the consumer sod ety cannotbelad at thefeet of individud
morality. Conaumer choice is groundel in a historically-specific regime of
produdion. Itistherefore a self-denying paradox, cleverly summed up in Anthony
GiddensOformulation that Gve have no choice butto chooeO(Giddens 1991:81).
Giddensgoes on to endorse choice as enabler of reflexive life projects, while
recognising some of itslimitations By contrast, | would stress tha the progressive
aspect of greater consumer choice arises directly from the development of produdive
forces. Thefact that sodety has access to a greater quantity, qudity and variety of
goodsrepresents a historical achievement of the supe-indudrial modeof produdion.

Y et this same modeof produdion puts up an absolute barrier to soad
progress by excluding the vast mgjority from owneship of and control over it. Thisis
quite obvioudy the case for the millionsof indugrial and agricultural workers who

produe mog of theworld@ wealth. But even to consumers, affluentor N more

" These texts treat the consumer-author as a progressive agent, but they also contain some recognition
of the limits and burdens of consumer capitalism. Fiske (1989) notes the unequal power relations
underlying popular culture. Willis et a admit that Qarge parts of common culture are simply
indifferent to that system which supplies the products it is certainly not indifferent toO(1990: 158), and
consider the possibility of Gachieving afinal human and democratic socialism as something different
from common culture®(1990: 160).
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often N not, today@ modeof produdion offers only aready-made phenomend
world, where choice is always after-the-event, between optionsN  objects and
experiences of consumption N which have already been produced. Consumer
capitalism, then, is a gane who rules have been pre-set, and whose players, to
paraphrase the terms of game theory, are prisones of thedilemma. For thisreason,
theproliferation of choice and reflexivity goes hand in hand with apahy and fatalism.
As Christophe Lasch argues,

Unless the ideaof choice carrieswith it the possibility of making a
difference, of changing the course of everts, of setting in mation a chain of
events that may prove irreversble, it negatesthe freecbm it claimsto uphold.
Freedm comesdown to the freecbm to choose between Brard X and Brard
Y, betweeninterchangeable lovers interchangeahle jobs, interchangealle
neighborhoods (Lasch 1985: 38).

Congiiouschoice isanaura human capecity, buta sodety that upholds
choice as a core ideological prindpleisahistorical phenomenon. Tha iswhy the
contemporary notion of choice differs significantly from the Enlightenment nation of
free will, even thoughthey both conceive of human agency in idedlist terms. In the
age of consumer capitalism, the subject ceases to be conceived of as abdract and
universal N as Reason, themoral law, the aesthetic prindple, divine Providence, etc
N becauseitsfoundaionisthereal particularised subject, the persond consumer.*?

Unlike the Enlightenment( free will, the contemporary notion of choiceis
necessarily particular, pesond, and temporal. Firdly, itisparticular intha itis
aways boundel by specific available options whereas free will was an abdract and
open-enda capecity, liberated fromall conaete determinaions Secondly, choiceis
persond, since no two consumers have exactly the same taste and rangeof options
available; while free will was universal, groundel in our common rationdity.
Thirdly, choice has to be made, enacted or revealed in Qeal timeQin order to exist;
whereas free will was prior to any tempora action. Ascompared to free will, then,

12 Compare today@ emphasis on concrete objects and personalised subjects with Immanuel KantG
stress on abstract universal values, both objective and subjective: On the kingdom of ends everything
has either aprice or adignity. Whatever has aprice can be replaced by something else as its
equivalent; on the other hand, whatever isabove al price, and therefore admits of no equivalent, has a
dignityO(Kant, 1993: 40).
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choiceis cloger to lived redlity, butit also implies a drastic redudionin the subject@
spheae of action. Free will entailed a potential for outcomes tha transcended
immediate experience and indinaions even thoudh this transcendence was conceived
of as moral, mental or spiritud, rather than materia and historical. Choice, onthe
other hand, resolvesitself in the narrowest terms, as a preference over an option
which is dready there.

In theage of conumer capitalism, then, our power to project meanings
choices and desires onto objects reveals our material powerlessness. It isbecause we
no longe have aprodudive relationship with matter that agency takes thisimmateria
form. BrunoL atouris therefore rightin admitting that GeflexiveCdoes notsignd an
increase in mastery and congiousess, but only aheghtened awareness that mastery
isimpossible and tha control over actionsis now seen as a complete modernist
fictionQ(Latour, 2003:36).

The One-Sided Object

Let me now question thedistinction, which Bauman alludesto in thequote
above between fixed natural need and variable cultural desire, bearing in mind tha
desire fundions in thisdistinction, as jug another form of onesided subjectivity,
alongside notionssuch as GneaningGand G&hoice.O From a historical materialist
perspective, need is no more fixed or naural than desire, because both of them are
met by human produdive practices. The QlesireOto consume does not hangin theair
any more than the GheedOto consume does; it requires actud material objects
produced by real peoplein historically specific ways.

If anything, thisrequirement for produced objects is more characteristic of
desire, in thecontemporary sense of theword, than of other kindsof human wanting.
A need may remain unfulfilled, butdesireis salf-fulfilling,* because its object is
always already present, beckoning and seduang the consumer. Similarly, desire

¥ QVhen consumption emerges from its original primitive crudeness and immediacy N and its
remaining in that state would be due to the fact that production was still primitively crude N then it is
itself as a desire brought about by the object. The need felt for the object is induced by the perception
of the object. An object d’art creates a public that has artistic taste and is able to enjoy beauty N and
the same can be said of any other product. Production accordingly produces not only an object for the
subject, but also a subject for the objectO(Marx, 1977: 197).

¥ Desire, says Gilles Deleuze, Gzonstructs its own plane and lacks nothingO(Deleuze, 1993: 140).
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differs from nogalgia and yearning N sentiments invoking objects already gone but
persisting, patialy, in memory; or objects not yet produced, but prefigured by the
imagination. Desire, in contrast, has noneof thisromantic qudity. Itiscompletely
realistic, butitsrealism, as we have seen, isrestricted to the here and now, to the
immediately available.

In theage of consumer capitalism, then, the subject submits herself totally to
thematerial impostionsof aready-madeworld. Of course, thisworld has been
shgped by human labourthroughprocesses tha are globd in reach; till, the consumer
meets that labournotasaliving soda force of which sheisapat, butas a collection
of dead and finished objects. Thisis, then, aworld tha appears externd to us jus as
we areto it; aworld that overwhdms usby its sheer physca weight, its seeming
indgpendent life, and its alarming fragility, which findly disintegrates away in
consumption.”®

Our material powerlessness grants power to the material world. Hence, the
counerpat of meaning, choice and desire, of arestricted and one-sided subjectivism,
isarestricted and one-sided materialism that draws our attention to Qhethings
themselvesO(Appadurai, 1986:5), to objectsOphyscal presence as autononousfrom
that agency, to thar Qutter singularizationQ(Kopywff, 1986:87) and disenchantment
(Ritzer, 1999. Such restricted materialism thrives across the varieties of intellectud
practice. In psychology andin thephilosophyof mind, for ingance, it produes a
physcalist turn away fromtraditiond dudistic approaches (for ingance, Wegner,
2002) Inart, it promotes a strong minimalist focus on theirreduable materiality of
the object world.*® Andinthesodal sciences, it leadsto material culture, the Gtudy
of things or objects-in-useO(Lury, 1996:1; see also Dant, 2009, and,
simultaneoudy, to a sodology of things(Preda, 1999), the study of thingsin action.
Latour@ work is perhgpsthe best example of how this sodology of thingstreats

objects as agentsin thar own right, so that

> With his de-installation Break Down, artist Michael Landy exposed, opposed, and became an
intentional instrument of, consumptive destruction (see Walford, 2001).

162001 Turner Prize winner Martin Creed says of hisinstallations of lights going on and off, doors
opening and closing, etc., that these are Gall ways of having something, of doing something, making
something happen, but in away without anything happening. The light& just doing what it does, you
know, and the door@® just doing what it doesO(Illuminations, 2002: 100).
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kettlesOlil Owater, knives OctiOmeat, baskets OloldOprovisions, hammers
OlitOnails on the head, rails OleepOkids from falling, locks OcbseGrooms
against uninvitedvisitors, soap OakesOthe dirt away, schedulesOistOclass
sessions. . . and so on ad infinitum (Latour, 2004: 225-6).

In this account the practical uses of objects come to thefore as the objectsO
own sdlf-activity, while users, notto mention producers, are screened off."” Kettles,
knives, baskets, hammers, movebefore our eyes asin amagic lantern show, energised
and lit up; while the people who manipulate them blend away into the darkened
background,and the people who made them remain wholly outside the performance.™®
In another text, however, as Latour foregroundshis own experience as user, we
discove jug howremoteit isfrom the process of produdion:

For rea®ns unknown to me, the maker of my de<k preverts mefrom opening
adrawer without the two othershbeing carefully and completely shut. The
dedgnerhasdisappeared besdes the firm (with somejustice)went barkrupt
agesaq; | am not agood enough bricoleu to discover the
counterprogramme which would put anend to this aberration; nevertheles
20 timesa day for 10 years | am OdligedOto obey this meddlesome moral
law since| am not OathorizedOto leave the threedrawersopen at the same
time. | rail against it but | geton withit, and | have no shamein admitting
that every day there is no other moral law that | apply with suchinflexible
severity. Blad it, itisbecawe | am bound by it! Of course,the moral law is

inour hears, but it isalso in our apparatuses(Latour, 2002: 253).

7 1n avery different form, this dehumanisation of the object was also present in Dadaism@
deconstruction of language into words, as Roland Barthes notes: ONature becomes a discontinuum of
solitary and terrible objects because they have only virtual links. No one chooses for them a privileged
meaning or use or service. No one reduces them to mean a mental attitude or an intention, that isto
say, in the last analysis, atenderness. . .. These word objects without link, armed with all the violence
of their explosive power . . . these poetic words exclude menO(quoted and translated in Marcuse, 1991:
69). The dehumanisation implied by today@® sociology of thingsis of a different kind, whereby objects
exclude men not by becoming abstract, impersonal words, but by becoming concrete personal agents
themselves. In the process, objects gain awealth of privileged meanings, uses, services, mental
attitudes and intentions N an aspect examined by material culture studies.

'8 Similarly, Rachel Whiteread highlights what happened after she made \mber Bed,Othe rubber cast
of abed® underside, and became a spectator: Ot was very heavy, and | was shifting it around the
studio, and | plonked it against the wall. It did this amazing thing, where it just sort of took on the
shape of the wall and sat there, slumped, looking like abody. Every timel turned round | would get a
shock, thinking it was someone sitting in the corner of the studioO(Illuminations, 2002: 51).
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Thusthe powerlessness of the consumer vis-"-vis the produdion processis
experienced as the active tyranny of thefinished object N as an object-sized moral
law. Morality is now restricted to the single and immediate dimension of Gs,Ono
longe transcended by means of its negaion, @uchtO( Marcuse, 1997); while reason
smilarly limitsitself to the set of available options Qf people very strondy desire
what they cannotget, they will beunhapy; such desires, therefore, areirrationd,O
says Jon Elster (1986:15). In theageof consumer capitalism, then, morality and
reason submit to aredlity prindple tha nolonge defers pleasure and accepts pan for
the sake of future achievements, but asserts the pleasure and pan of the actudly
experienced world.

And so we find the materiality of athere-to-be-consumed world perfectly
aligned with themalleable performances of pos-moden reflexivity. Dehumanized
thingsand immaterial meaningsare two sides of one coin, the objective and
subjective aspects of sodal experience unde consumer capitalism.”® That iswhy the
authority of the given material world co-exists with notionsof contemporary sod ety
as somehow uniqudy Qultural,OQvirtud ,Oeven Ommateria.O It is why unknowable
and impendrable objects end up reflecting our constructed desires; mere thingsturn
into carriers of soda meaning (Douglas and Isherwood, 199%), aesthetic objects
(Haug, 1986) or stuff embedded in sodal narratives (HarrZ, 2002; people become
pog-humen Gnformationd-material Oentities (Hayles, 1999:11); and an econony of
physcal plenty melts away into intangible flows of information and knowedge

Fragmented Experiences

Theworld of consumer capitalism is, as we have seen, aworld of many
singular and one-sided subjects and objects. Necessarily, then, it isachaotic and
multiple world, Ga heterogeneousassemblage of bodies, vocabularies, judgmnents,
techniques, inscriptions practicesO(Rose, 1998182); aworld where thinkers stress

the plurality and complexity of human experience (Urry, 2005) political programs

1 Jean Baudrillard® defence of consummation N (play, gift, destruction as pure loss, symbolic
reciprocityO(Baudrillard, 2001b: 96) N is an attempt to bring together these subjective and objective
aspects, which are really the subjective and objective aspects of concrete use-value; hence hisrejection
of both value and what he terms GbstractOuse-value. But what Baudrillard overlooks is that this
concreteness is in actual fact the way we now experience our divided material relations.
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celebrate diversity, or, convesely, warn aboutits dange's; and artistic techniques such
as montage reproduce the kaleidoscopic effect of division, repetition, and
discontinuity. Inthisworld, timeisthea-historical and depthless dimenson of the
pure event, theeveryday (deCerteau, 1984;Williset a, 1990, the ephemerd
(Appaurai, 1997, and the accidental (Virilio, 2006),% of virtud and actud
immediacy; while the self becomes afflicted by GnultiphreniaON  Qhe splitting of the
individud into amultiplicity of self-investmentsO(Gergen 1991:73-4).

Philosophe Nancy Cartwright suppo®s Qhat, as appesrances suggest, we live
in adappled world, aworld rich in different things with different naures, behaving in
different waysO(Cartwright, 19991). But appearances, even when redl, are notall of
reality. Beneath the eroson of thepublic sphee (Senndt, 1978) the proliferation of
identities and lifestyles, and theemergence of alondy individudism (L uttwak,
1999¥"; beneath the emotiond mixture of numbness and anxiety provoked by the
endless succession of casud encounters; beneath theideology of the fragment, in sum,
lies the fragmentation of sodety into particular acts of consumption. Y et this
fragmentation conditutes also a historical totality, a specific set of material relations

between people.

Conclusion

Althoughconsumption has notreally Qyrasped thewhole of life,Oas
Baudrillard (2001a 36) would have it, it cannotbedoubtd tha, at least, it now
appearsto beautononousand powerful enoughto shgpe contemporary sodety in its
ownimage Inthisarticle | have proposd ahistorical materialist accountof this
appearance as theideological effect of a particular modeof produdionN supe-
indugrialism. Unde this modeof produdion, we Western consumersreally do
experience thematerial world as a mass of alien GtuffQ while our own sense of
agency islimited to the persond congiousess of contingent desire, meaning- and

choice-making.

2 Contrast this perspective with E.H. Carr@ argument that the historian must search for general causes,
because GAccidental causes cannot be generalized; and, since they are in the fullest sense of the word
unique, they teach no lessons and lead to no conclusionsO(Carr, 1987: 107).

2L A onelinessis the price we pay for complexity,Osays Jean-Franeois Lyotard (quoted in de Barros,
2005). Seeaso Riesman et al., 1950.
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My andysis agrees with the pog-indudrial thesis (Bell, 1974)and other
interpretationsin identifying a historical shift in capitalist econonic relationsfrom
produdion to consumption. But, in my interpretation, produdion remainsthe
determining sodal activity. Thisisnotso peculiar if we remember tha capitalist
modes of produdion are notusudly experienced in an unmediated fashion. Marx
showed that in theindugrial erait was the circulation of commodities, notther
produdion, which appeared to ddfine capitalism. It wasin circulationtha materia
relationsbetween people revealed themselves as sodal relationsbeween things
This, heingsted, was not a distortion of reality, but thefitting andrea self-imageof a
denumanising sodety.

Today, consumptionincreasingly plays the paradigmatic role tha circulation
used to play intheclassical indudria era. Jug like moden bougenisideology
assumed the standpont of the commodity owner and seller, so does pog-moden
ideology tend to assume tha of the purchaser and consumer. Consumption truly
shgpes our lives, both materialy andideologically; but we need to consder the
produdive practices tha make it possible if we want to grasp its historical character.

Wha, then, aboutthefuture of this sodety? It seems safe to say tha the
glossy, sanitised spectacles of reflexive consumption will never manageto totally Ge-
enchantOtheworld (Ritzer, 1999.2 Theendless condruction of identities and
desires, disconnected from the material power to shgpe sodety according to human
designs will always feel somewhat inauthentic, because it actudly is. For every
congdructionthere is adecondruction; every choice is uncoonnected and irrelevant to
the next one andthe proliferation and commercialisation of meaningsexposes the
lack of common purpose at theheart of our sodety.

Theefore, consumer ideology should be seen as an index of the decay of
advanced capitalism (Lenin, 1977) and, particularly, of the West@ econonic and
cultural decline Assuch, itstriumphisonly patia, and signds notthe end of
historical change butits necessity. Inthevery conditionstha undepin this consumer
sodety, we can aready glimpse thepotential for adifferent and more humane one
Therapid progress of science and technology; theindugrialisation and modenisation
of large sectionsof what was once the Third World; the creation of amore closely

2 Consider President Bush@~call for Americans to go shopping in response to 9/11, at once an
acknowledgement of the US@ true role as the globe@ paramount consumer, and a delusional act of
faith in national Qetail therapy.O
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integrated globd econony and culture; and the stirring aspirationsof people
everywhere, are progressive trendsthat, even in their presently divisive, corruptand
often barbaric forms, provideareal basisfor hope Pog-modernity, the age of

consumer capitalism, is our present, already becoming a different future.

Copyright © 2007 by Paula Cerni and Culmural Logic, ISSN 1097-3087



Paula Cerni

References

Appaurai, A. (1997 GConsumption, Duration, and History,Oin D. Palumbo-Liv
and H. U. Gumbrecht (Eds) Streams of Cultural Capital:

Transnational Cultural Studies. Stanford: Stanford University Press:
23-45.

Appaurai, A. (1986 Ontrodudion: Commodities and the Politics of VaueOin
A. Appaurai (Ed.) The Social Life of Things: Commodities in Cultural
Perspective. Cambridge CambridgeUniversity Press. 3-63.

deBarros M. (30 March 2006) QPrZambule aux Immatériaux,O Retour Sur LES
IMMATfRIAUX Conference. Paris: Centre interdisciplinare de
recherche sur |@sthZhiquedu numZrique
http://www.ciren.org/ciren/conferences/300305/ndex.html.

Baudiillard, J. (20018 GConsumer sodety,Oin M. Poger (Ed.) Jean Baudrillard:
Selected Writings. Cambridge Polity Press: 32-59.

Baudiillard, J. (20018 OFor a Critiqueof the Political Econony of the SignOin
M. Poger (Ed.) Jean Baudrillard: Selected Writings. Cambridge
Polity Press 60-100.

Bauman, Z. (2001 GConsuming Life.O Journal of Consumer Culture, 1(1): 9-29.

Bauman, Z. (1998 Work, Consumerism, and the New Poor. Buckinghan: Open
University Press.
Bell, D. (1974)The Coming of Post-Industrial Society: A Venture in Social

Forecasting. London Heinemann.

24

Benson, J. (1994) The Rise of Consumer Society in Britain, 1880-1980. Londonand

New York: Longman.

Brewer, J. (2004)OrheError of Our Ways: Historiansand the Birth of Consumer
Sodiety.O Cultures of Consumption (ESRC-AHRB) Working Paper 12.
http://www.consime.bbk.ac.uk/iworking_paers/Brewer%20tak.doc

Brown, G. (26 Januay 2004)Speech at the Advandng Enterprise Conference, QE2

Conference Centre, London http://www.hm-treasury.gov.uk/newsroom and

speeches/speeches/chancellorexchequer/speech chx 260104cfm.

Bums J. (11 Dec 2005)Q atvia Races to Pick Irish Mushroons.O The Sunday Times.

Carr, E. H. (1987) What Is History? Harmondsvorth: Penguin Books
Cartwright, N. (1999)The Dappled World: A Study of the Boundaries of Science.
Cambridge CambridgeUniversity Press.

Copyright © 2007 by Paula Cerni and Culmural Logic, ISSN 1097-3087



Paula Cerni 25

deCerteau, M. (1984)The Practice of Everyday Life. Berkeley: University of
California Press.

deCerteau, M. and L. Giard (1998 O\ Practical Science of the Singuar,Oin M. de
Certeau, L. Giard and P. Mayol (Eds) The Practice of Everyday Life Vol 2:
Living and Cooking. Minnegpolis: University of Minnesota Press. 251-6.

Cobd, A. E. and G. A. Wilson (June2002)GComparing 50 Y ears of Labor
Produdivity in US and Foreign Manufacturing.O Labor Monthly Review,
1250): 51-65. US Bureau of Labor Statistics.
http://www.bls.gov/iopubmir/200206/art4full.pdf.

Cohen, L. (2003 4 Consumers’ Republic: The Politics of Mass Consumption in
Postwar America. New Y ork: Alfred A. Knopf.

Coyle, D. (1997)The Weightless World: Strategies for Managing the Digital
Economy. Oxford: CapgonePublishing. Available at

http://www.enlightenmentecononics.com/weightlessworld.pdf.

Dant, T. (2005)Materiality and Society. Maidenhead: Open University Press.

Deleuze, G. (1993)QNVha is Desire?0in C. V. Boundas (Ed.) The Deleuze Reader.
New York: Columbia University Press. 13642

Dicken, P. (1998 Global Shift: Transforming the World Economy. New Y ork and
London:The Guildford Press.

Douglas, M., and B. Isheawood (1999 The World of Goods: Towards an
Anthropology of Consumption. Londonand New Y ork: Routledge

Drescher, G. L. (2009 Good and Real: Demystifying Paradoxes from Physics to
Ethics. Cambridge MA, andLondon:MIT Press.

Elster, J. (1989 OntrodudionQin J. Elster (Ed.) Rational Choice. Oxford: Basil
Blackwell: 1-33.

Ely, M. (7 January 2006)yingfor their Bottom Line TheDead Minersin Sago.O
Counterpunch. http://www.counterpund.org/ely01072006atml.

European Commission (1999)Services in Europe — Data 1995. Luxemburg: Office
for Official Publicationsof the European Communities.

Ewen, S. (1990)Marketing Dreams: ThePolitical Elements of Style,Oin A.
Tomlinson (Ed.) Consumption, Identity, and Style: Marketing, Meanings, and
the Packaging of Pleasure. Londonand New Y ork: Routledge 41-56.

Fiske, J. (1989) Understanding Popular Culture. Bogon: Unwin Hyman.

Galbraith, J. K. (1999) The Affluent Society. London: Penguin Books

Copyright © 2007 by Paula Cerni and Culmural Logic, ISSN 1097-3087



Paula Cerni 26

Gergen, K. J. (1991) The Saturated Self: Dilemmas of Identity in Contemporary Life.
New York: Basic Books

Giddens A. (1991)Modernity and Self-identity: Self and Society in the Late Modern
Age. Cambridge Polity Press.

Gintis, H. (2004)rowardsthe Unity of the Human Behavioral Sciences.O Politics,
Philosophy and Economics, 3(1): 37-57.

Greider, W. (1997)One World, Ready or Not: The Manic Logic of Global
Capitalism. New Y ork: Simon & Schuger.

HarrZ, R. (2009 QMaterial Objectsin Soda WorldsO Theory, Culture and Society,
19(5/6): 23-33.

Haug, W. F. (1986) Critique of Commodity Aesthetics: Appearance, Sexuality and
Advertising in Capitalist Society. Trans R. Bock. Cambridge Polity Press.

Hayles, N. K. (1999 How We Became Posthuman: Virtual Bodies in Cybernetics,
Literature, and Informatics. Chicago: University of Chicago Press.

[Hluminaions(2002 Art Now: Interviews with Modern Artists. London:Continuum

Jameson, F. (199)) Postmodernism, or, The Cultural Logic of Late Capitalism.
Londonand New Y ork: Verso.

Jencks, C. (1989) What Is Post-modernism? London: Academy Editions

Kant, I. (1993) Grounding for the Metaphysics of Morals. Trans J. W. Ellington.
Indiangpolis. Hackett Publishing Company.

Kopytoff, 1. (1986 (rhe Cultura Biography of Things Commoditization as
Process,Qin A. Appadurai (Ed.) The Social Life of Things: Commodities in
Cultural Perspective. Cambridge CambridgeUniversity Press: 64-91.

Kurtzman, J. (1988) The Decline and Crash of the American Economy. New Y ork:
WW Norton & Company.

Lasch, C. (1985) The Minimal Self: Psychic Survival in Troubled Times. London:
Pan Books

Latour, B. (2004)NonhurmansOin S. Harrison, S. Pile and N. Thrift (EdS) Patterned
Ground: Entanglements of Nature and Culture. London:Reaktion Books
2247.

Latour, B. (2003)Os Re-modenization Occurring®And If So, How to Provelt? A
Commentary on Ulrich Beck.O Theory, Culture and Society, 20(2): 35-48.

Latour, B. (2002) Morality and Technology: The End of theMeansO Theory,
Culture and Society, 19(5/6): 247-60.

Copyright © 2007 by Paula Cerni and Culmural Logic, ISSN 1097-3087



Paula Cerni 27

Lenin, V. 1. (1977)Omperialism, theHighest Stage of Capitalism,Oin Selected
Works. Moscow: Progress Publishers: 169262

Lury, C. (1996)Consumer Culture. New Brunsawick: Rutgers University Press.

Luttwak, E. N. (1999)CGConsuming for LoveOin R. Rosenblatt (Ed.) Consuming
Desires: Consumption, Culture, and the Pursuit of Happiness. \Washington,
DC: Idland Press: 51-63.

Marcuse, H. (199)) One-Dimensional Man: Studies in the Ideology of Advanced
Industrial Society. Bogon: Beacon Press.

Marx, K. (1983)Capital: A Critique of Political Economy, Volumel. London:
Lawrence & Wishart.

Marx, K. (1978) Theories of Surplus Value, Part I. London Lawrence & Wishart.

Marx, K. (1977)A Contribution to the Critique of Political Economy. MOSCOW:
Progress Publishers.

Miller, D. (1995 GConsumption As the Vanguad of History: A Polemic by Way of
an Introdudion,Oin D. Miller (Ed.) Acknowledging Consumption: A Review
of New Studies. London:Routledge 1-57.

OECD (2000) The Service Economy. Paris. OECD Publications
http://www.oecd.org/dataoecd/10/33/209056 1pdf.

Packard, V. (1957 The Hidden Persuaders. London: Longmans Green & Co.

Pai, H. (9 February 2004)Q0n lllegd, So Wha Can | Do?” The Guardian.
http://www.guadian.co.uk/uk/2004feb/09fimmigration.immigrationandpublc

servicesl.

Preda A. (Spring 1999)(rhe Turn to Things Arguments for a Sodological Theory
of ThingsO Sociological Quarterly, 40(2): 347566,

Riesman, D. with N. Glazer and R. Denney (1950 The Lonely Crowd: A Study of the
Changing American Character. New Haven: Yae University Press.

Ritzer, G. (1999)Enchanting a Disenchanted World: Revolutionizing the Means of
Consumption. Thougand Oaks, CA: Pine Forge Press.

Rose, N. (1999 Inventing Ourselves: Psychology, Power, and Personhood.
Cambridge CambridgeUniversity Press.

Senndt, R. (1978) The Fall of Public Man. New Y ork: Vintage Books

Slater, D. (1997)Consumer Culture and Modernity. Cambridge Polity Press.

Toffler, A. (1971)Future Shodk. London:Pan Books

Tomlinson, A. (1990)Qntrodudion: Consumer Culture and the Aura of the

Copyright © 2007 by Paula Cerni and Culmural Logic, ISSN 1097-3087



Paula Cerni 28

Commodity,Oin A. Tomlinson (Ed.) Consumption, Identity, and Style:
Marketing, Meanings, and the Packaging of Pleasure. Londonand New
York: Routledge 1-38.

Urry, J. (2005)Orhe Complexity Turm.O Theory, Culture and Society, 2(5): 1-14.

US Department Of Commerce (19969 Service Industries and Economic Performance.
Economics and Statistics Administration, Office of Policy Development.
https//www.esa.docgov/Reports/serviceindudries.pdf.

Virilio, P. (200§ OrheMuseum of Accidents.O International Journal of Baudrillard
Studies, 3(2). Trans C. Turne.
http://www.ubishopsca/baudrillardgudies/vol3_2Airilio.htm.

Walford, L. (2001 Q_etter from LondonO Artcritical.com.
http://www.artcritical.convblurbgL WL andy htm.

Warde, A. (2005)CConsumption and Theories of Practice.O Journal of Consumer
Culture, 5(2): 131-153.

Wegna, D. M. (2002) The Illusion of Conscious Will. Cambridge MA: MIT Press.

Willis, P. with S. Jones, J. Canaan and G. Hurd (1990) Common Culture: Symbolic
Work at Play in the Everyday Cultures of the Young. Milton Keynes: Open
University Press.

Wyaitt, |. D. and D. E. Hecker (March 2006 GDccupaiond Changes During the 20th
Century.O Monthly Labor Review, 129@): 35-57. US Bureau of Labor
Statistics, http://www.bls.govopubmlr/200603/art3full.pdf.

Copyright © 2007 by Paula Cerni and Culmural Logic, ISSN 1097-3087



